Background
Coordinated action is of crucial importance for health promotion. However, there is a lack of feasible tools to facilitate and evaluate coordinated action
Conclusions
The coordinated action checklist enables to facilitate and evaluate partnerships that differ in phase of the program, scale (national and local) and topics. Partner checking increases internal validation. Parallel investigation in different pilots increases external validation.
Method
We developed a conceptual framework including variables to facilitate and evaluate community health promotion. The checklist was developed and piloted in six partnerships
Results
In the six pilots the coordinated action checklist 
Organisational level
Characteristics, perceptions and processes
Community level
Coalition level or Partnership
Variables and relevant conditions
• Diversity of participants, voluntary, paid or consultant, recruitment, drop out, work history, represented organisations • Trust, mutual dependency, power relations/equity, respect 
